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Sales strategy

Who is the winner?

Catalogue
Salesman

….. or both? 





MISSION:
sharing information

find

share

use



19921992
5 members

26 milions euro in the market tools



20082008

25 members with 42 point of sales

182 milions euro in the market tools

540 employees (210 sales people)



I NOSTRI MARCHI



growth rate (100% equals 2005 )

2006 2007 2008

private labels

original brands

39%

68%

91%

9%
11%

17%





cumulative purchases for the members

logistic center CDU

cooperation with European buying groups

Management working teams



the “CATALOGUE 2008”



the “CATALOGUE 2008”

pages

items

copies printed

20082008

1.4401.440

27.00027.000

22.00022.000



IL CATALOGO 2008

private 
labels
CDU

original
brand

54%
of total items

46%
of total items



IL CATALOGO 2008

find

share

use



IL CATALOGO 2008
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Thank you 

for your attention
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